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VigoniForEurope created by Villa Vigoni in
collaboration with the Italian and German
Ministries of Foreign Affairs, is a forum
dedicated to cultural policies, which aims to
provide a platform for discussion between the
major European players. Through an open
and informal debate, on a theoretical and
practical level, involving the main figures in
the field of institutions, universities, politics,
enterprises and associations, the project
aims to identify the most effective European
best practices and analyse how they
should be related and shared. In addition,
particular attention is paid to Italian-German
cooperation on cultural issues, since Italy and
Germany have always expressed the strong
conviction that culture must play a central
role in the European debate.
The VigoniForEurope2019 entitled ReThinking Creativity in a Changing Society, in
this year’s edition promoted in collaboration
with the Triennale Milano, questions the new
meanings of creativity in today’s society.
Starting from the fields of design and fashion,
the goal is to rediscover the value of creativity,
whilst assigning it a substantial role in the
ongoing debate on the future of the planet
and humanity. Decisive is in fact the creative
capacity of human beings to reconcile the
most diverse requirements of functionality,
efficiency and aesthetics. In a world in which
the relationship between man and nature
seems irremediably corrupt, it is the man’s
task to find new ways that lead to a better
balance of sustainable development in space
and time. To prevent planet Earth from paying
a very high price in terms of habitability in the
near future, it is therefore necessary to rethink
paths that put sustainability at the centre,
intended as a primary responsibility towards
the environment and future generations.

Issues to be
discussed

• How can creative industries
promote a sustainable use
of resources, responsible
consumption and inclusive growth?
How can they better embrace,
through innovation, a stronger
responsibility for sustainable action?
• Can exploring new materials in
product design contribute to drive
circular economy into high-value
manufacturing?
• Italy and Germany account
altogether for over one third of
European Designers, and altogether
creative industries account for over
3 million jobs in the two countries
(one third of the European total).
Furthermore, 20% of all European
cultural and creative cities are
located in Italy and Germany. How
can policy improve the existing
connections and networks between
Italian and German creatives, with a
focus on younger generations?
• Can manufactured products
in a digital age avoid the risk of
anonymisation by focusing on their
intrinsic life-cycle sustainability or
cultural heritage qualities?

16 th
Venue: Villa Vigoni

12.30

Light-Lunch

14.00

Opening
• Michael Gerdts • Christiane Liermann Traniello
• Irmgard Maria Fellner • Vincenzo De Luca

14.30

Panel Discussion:
Rethinking Creativity in the Age of Anthropocene
Humanity shapes nature. This is one of the main assumptions of the
Anthropocene Project, which has been brought to Italy twice in 2019:
from March to August to the XXII Triennale “Broken Nature” in Milan, as
the official contribution of Germany, through the Haus der Kulturen der
Welt, and from 6th September 2019 to January 2020 in Matera - European
Capital of Culture 2019 as part of the exhibition “Blind Sensorium - the
Anthropocene Paradox”, by Armin Linke. Matera is the third-oldest
continually inhabited settlement in the world, whose first dwellers
date back to the Palaeolithic, 9,000 years ago. It can thus become the
embodiment of the transition from Holocene to Anthropocene.
The XXII Triennale Milano, “Broken Nature” has been for six months at
the core of the international design scene, with 21 official international
participations. It highlighted the concept of restorative design, by
inquiring on the state of the threads that connect humans to their natural
environments–some frayed, others severed altogether.
• How will Matera’s exhibition will retrace the history of the biological and
energy resources that underpin the theory of changes created by human
activity?
• Are creative practices helping researchers in surveying human bonds
with the complex world’s natural and social ecosystems? What are the
main lessons to be drawn from the 22nd Triennale in Milan?
• “Broken Nature” has been the first opportunity for a direct cooperation
between the Triennale and the Haus der Kulturen der Welt. Which topics
are you considering to strengthen your mutual partnership in the coming
years?
• This year, Matera is the 2019 European Capital of Culture. Its overarching
theme will be “open future”: which role can artists’ communities play in
reconnecting European citizens and the civic sphere?
• Stefano Boeri • Bernd M. Scherer • Armin Linke
Chair • Christiane Liermann Traniello

15.30

Coffee Break

15.45

Interactive Workshops with the room
Rethinking Creativity: the Role of Cultural and Creative Industries in Italy
and Germany through the Annual Report “IoSonoCultura2019” and
Monitoringbericht Kultur- und Kreativwirtschaft
According to the 2019 IoSonoCultura Report, 6.1% of the added value
produced in Italy in 2018 was generated by cultural and creative industries
(over 95.8 billion euros, with a 2.9% increase with respect to 2017), which
accounted for 1,55 million jobs. Most of the people employed in cultural
industries are professionals (600.000 Italian creatives work as designers,
communicators and makers). Cultural industries have also positive impact
on other sectors of the economy, such as tourism and gastronomy.
Italy and Germany are the two European countries with the highest
percentage of cultural and creative industries in terms of employment
(they host 35,5% of European creatives) as well as of dissemination across
their whole territory (20% of all European Cultural and Creative Cities,
such as Munich, Milan, Florence or Karlsruhe, are located in our two
countries). Our two countries benefited throughout the 20th century from
a highly creative and artistic approach to industry, driven by a pride in local
specialisms and by a complex and widespread culture of “making things”
ranging from ubiquitous and highly skilled carpenters to vibrant industrial
clusters.
• Italy and Germany are both “Land of ideas”. Creativity and innovation
belong to our municipal tradition since the Renaissance, and are shaped
through local networks. How do creative industries mix across national
borders?
• In Italy, over 40% of creative businesses are located in the areas
belonging to the 55 UNESCO World Heritage sites. How do beauty,
tradition, preservation of cultural heritage and handcraft interact?
• The activity of cultural institutions, such as the Goethe Institute in Italy
and the Italian Cultural Institutes in Germany, are increasingly focused on
creative industries. How can policy improve the existing connections and
networks between Italian and German creatives, with particular attention
to the younger generations? How can creativity improve the perception
of the European Union not just as a single market or an economic entity,
but also as an open and integrated cultural space?
• “Manufacturing” comes from the Latin word “Manus”, Hand. Can
manufactured products in a digital age avoid the risk of anonymization by
focusing on their sustainability or cultural heritage qualities?
• How can monitoring reports, such as those by the Symbola Foundation
in Italy and by the Leibniz Centre for European Economic Research on
behalf of the Federal Government in Germany, contribute in identifying
and improving existing connections?
• Domenico Sturabotti • Jörg Ohnemus • Sven Sappelt
• Valentina Montalto • Monica Pedrali
Moderation • Angelika Müller

17.15

Coffee Break

17.15

Creativity as the R&D of Society. The Role of Sustainable Design
Design is, and has always been since its inception after the third Industrial
Revolution, an interconnector. Today, in the age of the Fourth Industrial
Revolution, even more so. According to estimates, up to 70% of the costs
and 80% of the environmental and social impact of a product over its life
cycle are determined during the design phase. The design community
thus deeply influences institutions and individuals by encouraging new
behaviours using objects, saving resources and repairing damaged
ecosystems. Design is nowadays much more than the philosophy of the
beauty or of the functionality of form: it has evolved as a fundamental
connective whose relevance has grown through digital technology, as
designers engage in urban regeneration and social innovation.
Today, restorative and regenerative design can thus become the engine of
a rebirth of responsible economy: It is the design we meet in our private
and professional daily life, which translates our societal responsibilities
into individual commitments to sustainable development. Each and every
citizen, and every municipality, can make a difference: by purchasing
recyclable, degradable and durable objects; by living in low-energy
buildings; by unlocking and channelling people’s knowledge, creativity,
and energy at the grassroots to move toward a more inclusive, sustainable
and liveable society. Contemporary design is not only about beauty. It is
also about function and purpose.
• How can innovative design promote a sustainable use of resources,
responsible consumption and inclusive growth?
• Can exploring new materials in product design contribute to
spearheading circular economy into high-value manufacturing?
• As technologies evolve and liberal arts become more specialised, design
communities risk suffering from a creeping estrangement from the very
act of making. How can Italian and German creatives can engage in the
debate on the rising technological surplus in world production, and on
the consequent emotional deficit?
• This year, Germany is celebrating the 100-year anniversary of the
Bauhaus. The centennial celebration’s motto, “Thinking the world anew”,
echoes modernism’s central conviction about the world-altering power
of design. Are Bauhaus’ teaching still valid in a world marked by social
and ecological challenges?
• Would you consider the establishment of a permanent “German-Italian
Design Forum”, centred on sustainability issues? How much political
support does Design need in a social context?
Luisa Bocchietto • Claudia Banz • Marc Zehntner • Ute Elisabeth Weiland
• Marco Bonetto • Alessandro Colombo • Andrej Kupetz
Moderation • Angelika Müller

19.00

Aperitif & Gala Dinner
Dinnerspeech • Paolo Tumminelli
Introduction and Moderation • Christiane Liermann Traniello

th

Venue: Triennale Milano
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06.30

Breakfast
Shuttle from Villa Vigoni to Milan
Welcome coffee

10.00

Opening
• Stefano Boeri • Michele Valensise • Michelle Müntefering

10.30

Panel Discussion:
Sustainability and Tech. How can we build Sustainable Supply Chains in
Fashion Industries?
When it comes to sustainability fashion industry can become a pioneer
within the design industry. This is the spectrum: no chemicals in cultivation
and processing, fair working conditions in production, technological
advances in materials and digitally optimised and therefore more efficient
distribution channels, more conscious consumption.
At the same time, the international appeal of the fashion industry has the
potential to put sustainability on the future agenda of our society.
Right now, the window of opportunity seems to be wide open.
• Estimates indicate that the market share of sustainable fashion is in the
low single percentage range. How can we significantly increase the market
share? And where are the incentives - for both: producers and consumers?
• How can sustainable fashion be prevented from becoming a luxury
product? How can we make sure that green and fair shopping is possible
even in lower price segments?
• What opportunities do technological change and digitalisation for
sustainable fashion supply chains offer?
• What can transnational knowledge transfer and co-production in
sustainable fashion look like? What can Italy learn from Germany and what
can Germany learn from Italy?
Initial Keynotes • Carlo Capasa • Christiane Arp
Discussants • Orsola De Castro • Julia Leifert • Magdalena Schaffrin
• Barbara Trebitsch
Chair • Marco Sammicheli

13.00

Lunch on the rooftop of the Triennale Milano

14.30

Visit of the new Museo del Design Italiano in the Triennale Milano
(Director: Joseph Grima)

15.30

Panel Discussion:
Italy, Germany and the European Union: the Role of Cultural and Creative
Industries in Shaping the European Cultural Policy
In the last few years the interest in the idea of cultural and creative industries
in policy making has flourished. The world is moving at a fast pace, new
technologies are rising and increased globalisation has meant a striking
shift away from traditional manufacturing towards services and innovation.
New technologies and digital communication are transforming societies,
changing lifestyles, consumption patterns and power relationships
in economic value chains. Access to and participation in the arts are
constantly changing shape while the frontiers between creators and
consumers are blurred with the development of participatory technologies
such as blogs, social media etc. In this changing landscape, the role of
culture is more important than ever.
Many recent studies have shown, that cultural and creative industries are
one of Europe’s most dynamic sectors, with a great economic potential.
According to EY (2014) creative industries contribute around 4,2% of
the GDP and 3.3% of the EU’s active population. Beyond their direct
contribution to GDP, cultural and creative industries are also important
drivers of economic and social innovation in many other sectors.
• How do new spaces for experimentation, innovation and
entrepreneurship in the cultural and creative sector shape cultural policy?
• What is the potential of the cultural and creative industries as drivers of
innovation and growth in the overall economy?
• How can Italy, Germany and the EU develop strategic policies to make
its strong and attractive cultural assets the basis of a powerful creative
economy and a cohesive society?
• Stefania Lazzaroni • Joseph Grima • Barbara Gessler
• Gitte Zschoch • Roberto Vellano • Katrin Ostwald-Richter
Chair • Serena Bertolucci

17.00

Closing
• Stefano Boeri • Michelle Müntefering
• Dario Franceschini (invited)

18.00

Aperitif
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General Secretary, Villa Vigoni

German President, Villa Vigoni
Michael H. Gerdts served as the German
Ambassador to Kenya (1995 - 1999), to
Poland (2007 - 2010), and twice to Italy
(2004 - 2007; 2010 - 2012). During the
period of German Unification and the
famous “ 2+4 Talks “ he worked as the
Private Secretary to Foreign Minister H.D.
Genscher (1988 - 1992), followed by three
years as the Spokesman of the Auswärtige
Amt with Minister Klaus Kinkel (1992 - 1995).
Michael Gerdts started his diplomatic
career in the field of arms control and
disarmament as a member of the German
Delegation to the United Nations, followed
by assignments in the policy planning staff,
as Deputy Head of the United Nations
Department, and as Director General of
the Department for Communication of
the Ministry. Since his retirement in 2012
he is President of the German - Italian
Foundation Villa Vigoni in Lago di Como,
Italy, and works as an advisor to European
companies who are investing in Africa. He is
an Associate of Project Associates, London.
Michael Gerdts studied Economics and
Political Science at Köln University and at
Pennsylvania State University, USA.

Christiane Liermann Traniello studied
History, Philosophy and Italian language
and literature at the Universities of Bonn,
Siena, Karlsruhe and Zurich. She did her
PhD at the University of Zurich, dedicating
her thesis to the political thoughts of
the Italian philosopher and theologian
Antonio Rosmini (1797-1855). She
furthermore translated Rosmini’s work on
the philosophy of politics into German. For
her PhD studies she received a grant by
the Konrad Adenauer-Stiftung. She started
working for Villa Vigoni as a Scientific
Referee in December 1995 and has been
the General Secretary of the German-Italian
Centre for European Excellence since
October 2018. Together with researchers
coming from Italy and Germany, she
continues exploring Rosmini’s philosophical
œuvre. In addition, she focusses her
attention particularly on the political
and cultural relations between Italy and
Germany, with special regards to religious
and confessional questions, deepened in
scientific conferences and publications. Dr.
Liermann Traniello is part of the editorial
staff of the following scientific periodicals:
“Contemporanea. Rivista di storia dell’800
e del ’900” (Il Mulino, Bologna); “Annali di
storia dell’educazione e delle istituzioni
scolastiche” (Editrice La Scuola, Brescia);
“Res Publica, the Journal of international
political and historical studies” (LUMSA,
Roma).

Speakers In order of appearance
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Irmgard Mari

Fellner

Vincenzo De Luca
Director-General for Cultural and
Economic Promotion and Innovation,
Ministry of Foreign Affairs and International
Cooperation.

Deputy, Director-General for Culture and
Communication, German Federal Foreign
Office
Humanities and political science graduate
Irmgard Maria Fellner entered the German
Foreign Service in 1993 after working
for the chairman of the European Affairs
Committee of the French National
Assembly. Following postings in Bonn,
London, São Paulo and Washington,
she headed the office of Karsten D.
Voigt, Coordinator of German-American
Cooperation, from 2003 to 2007.
Thereafter, she transferred to the office of
French Foreign Minister Bernard Kouchner.
From 2010 to 2015 she held posts at the
Federal Foreign Office in Berlin. She was
then appointed Deputy Head of Mission
at the German Embassy in Rome. Since
2018 she has been the Director for Cultural
Relations Policy and Deputy Head of
the Directorate-General for Culture and
Communication at the Federal Foreign
Office.

Minister Vincenzo De Luca took office on
1 February 2016 as Director-General for
Cultural and Economic Promotion and
Innovation after having served for two
years as Deputy Director-General for the
Internationalisation of the Italian Economic
System and of the autonomous local
authorities. He entered the diplomatic
service in 1989. Minister De Luca has then
been appointed in Khartoum, Tunis, Paris
(at the permanent Representation to the
OECD) and in Shanghai, where he served
as Consul General for four years. During
his career, Minister De Luca progressively
specialised in the internationalisation of the
economic system. He served as Diplomatic
Advisor of the Ministries of Industry,
Transports and Economic Development,
and as Vice President for Institutional and
International Relations of major Italian
companies such as ENI and ENEL.
During the past few years, he played a
crucial role in the organisation of the
EXPO Milan 2015 as President of the
Foreign Ministry’s Task Force, capitalising
on his experience as Consul General in
Shanghai. From 2010 to 2014, Minister De
Luca has been Member of the Scientific
Board of Fondazione Enrico Mattei. As
Director-General for Cultural and Economic
Promotion and Innovation, Minister De
Luca contributed to the development of the
idea of “integrated promotion”. This strategy
aims at combining economic, cultural and
scientific initiatives in the definition of the
nation-branding strategy.
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President, Triennale Milano

Director, Haus der Kulturen der Welt

Stefano Boeri, architect and urban planner,
is Full Professor at Politecnico in Milan and
visiting professor at various international
universities, he is director of the Future City
Lab at Tongji University in Shanghai, a postdoctoral research program which explores
the future of contemporary metropolis
under the perspectives of biodiversity and
urban forestry. Stefano Boeri was director
of the reviews Domus (2004-2007) and
Abitare (2007-2011) and author of several
publications. Councillor for Culture in Milan
from 2011 to 2013, in February 2018 he has
been appointed President of Fondazione
La Triennale di Milano. The work of Stefano
Boeri Architetti - based in Milan and with
offices in Shanghai and Tirana - ranges
from the production of urban visions and
architecture to interior design and furniture
design.

Bernd M. Scherer is the director of Haus
der Kulturen der Welt. The philosopher
and author of several publications came
to the Haus der Kulturen der Welt in 2006.
His theoretical work focuses on aesthetics,
philosophy of language, semiotics and
international cultural exchange. He has
curated and co-curated several cultural and
art projects, such as “Agua - Wasser”, “Über
Lebenskunst”, “The Anthropocene Project”
and recently “100 Years of Now”. Since
January 2011, he has also been teaching
at the Institute for European Ethnology,
Humboldt-Universität, Berlin. Publications:
coeditor together with Katrin Klingan,
Ashkan Sepahvand, Christoph Rosol of :
“Textures of the Anthropocene. Grain Vapor
Ray”. MIT Press 2014; coeditor of “Das
Anthropozän. Zum Stand der Dinge”. Berlin
2015; editor of the series: “Bibliothek 100
Jahre Gegenwart”. Berlin 2016-2019.

Armin Linke
Domenico Sturabotti

Courtesy
Miguel Bueno

Visual Artist and developer of the „Carceri
d’Invenzione” and of the “Stratigraphy”
projects in Milan and Matera
Armin Linke (b. Milan, 1966) lives and works
in Berlin. For over twenty years, Armin Linke
has explored the question of how humanity
uses technologies and knowledge in
order to transform the surface of the earth
and adapt it to its needs. His films and
photographs document human-made
changes on land, at sea, and throughout
the entire biosphere. His works, films
and photographs have been exhibited
extensively around the world, including solo
show at XXII Triennale di Milano, Milan (IT),
ZKM Karlsruhe (DE), PAC Milan (IT), Haus
der Kulturen der Welt, Berlin, DE, Centre
de la photographie Genève (CH), Venice
Biennial (IT). In 2017, he was awarded a
commission at the Thyssen-Bornemisza
Art Contemporary Collection (AT) and
was the winner on the 2019 Kubus Sparda
Art Prize (DE). Armin Linke won a Special
Prize for best work with “Alpi” at the 9th
International Architecture Exhibition, Venice
Biennial. Additionally, Linke was a professor
at Karlsruhe University of Arts and Design
(HfG) and IUAV Venice, as well as research
affiliate at the School of Architecture and
Planning at MIT Cambridge, USA. Currently
Armin Linke is guest professor at ISIA,
Urbino (IT). Works by Linke are held in
numerous public collections worldwide.
In September 2019, Armin Linke will have
a solo exhibition within Matera, European
Capital of Culture.

Director, Fondazione Symbola
Domenico Sturabotti is an architect. As
director of Symbola – Foundation for Italian
Qualities since 2007, he coordinates the
research activities of the foundation. A part
from I am culture there are: QDP – Quality
Domestic Product: instrument designed to
measure the monetary value of the quality
of goods and services in GDP (assessments
carried out on the basis of environmental,
social, cultural factors); GreenItaly: a report
recounting the Italian Green Economy,
quantifying its contribution in terms of
value, competitiveness and innovation of
the production system; and describing how
the topic of sustainability is giving new force
to the Made in Italy; Eccellenzeindigitale.
it (Made in Italy Excellences’ Digitisation):
initiative developed in collaboration with
Google to accompany small and mediumsized Italian manufacturing firms towards
digitisation and the web, even with a road
show throughout Italy.

Jörg Ohnemus

Deputy Director of the Digital Economy
Research Department, Zentrum für
Europäische Wirtschaftsforschung,
Mannheim
Jörg Ohnemus studied economics at the
Universities of Mannheim and Heidelberg.
Following his studies, he joined ZEW’s
Research Department “Digital Economy”
in 2004. In 2011 he obtained a doctoral
degree from the Humboldt University in
Berlin. Since 2015, he is Deputy Head of
the Digital Economy Research Department
at ZEW. The diffusion of information and
communication technologies on firm
and industry level in Germany as well as
internationally is at the heart of his research.
He analyses innovative ICT concepts and
applications such as social media, cloud
computing, big data, artificial intelligence
and industry 4.0. Furthermore, Mr.
Ohnemus is responsible for various projects
in the cultural and creative industries,
including the annual Monitoring Report
Cultural and Creative Industries on behalf of
the German Federal Ministry of Economics
and Energy.

Sven Sappelt

Director, CLB Berlin
Dr. Sven Sappelt is a Berlin based curator,
cultural manager and cultural theorist. In
2015 he founded his own exhibition space
for contemporary art, cultural studies
and urbanism „CLB Berlin“ and in 2019
the cultural policy think tank „Institute
for Cultural Governance“. Currently he
is developing a new Digital Lab for the
City of Darmstadt. Since 2000 he has
worked with international art and cultural
institutions, such as Künstlerhaus Vienna,
Wiener Festwochen, Kulturkreis der
Deutschen Wirtschaft, Humboldt Forum
Berlin, 100 Jahre Bauhaus, Potsdamer Platz,
Deutschland – Land der Ideen, among
others. He was member of the Centres
of excellence at Konstanz University
(2007-2012) and of Humboldt-University
(2015-2016), and fellow of „Studienkolleg
zu Berlin“ (a program of Studienstiftung des
Deutschen Volkes, Wissenschaftskolleg zu
Berlin, Berlin-Brandenburgischen Akademie
der Wissenschaften and Hertie-Stiftung).
Sven studied cultural studies and aesthetic
practice at the University of Hildesheim and
received his doctorate in philosophy.

Valentina Mo
ntalto

Joint Research Centre, European
Commission
Valentina Montalto has ten years of
professional experience, combing work
in the private sector as researcher and
project manager, and in the public sector
as policy analyst, with a focus on the
potential of culture for economic and social
well-being. Valentina currently works at
the Joint Research Centre of the European
Commission, where she is in charge of the
development of the ‘Cultural and Creative
Cities Monitor’ project. She previously
worked at the Brussels-based research
and advisory company KEA where she coauthored around 15 policy-oriented reports
assessing the impact of culture on local and
regional development and evaluating the
relevance and accuracy of available cultural
statistics, on behalf of both European
institutions and city authorities. On YouTube
is her TEDxTalk on how to measure the
value of culture in European cities.
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CEO and Marketing Director, Pedrali S.p.A.
Monica Pedrali is CEO, sales and marketing
director of Pedrali S.p.A, a company 100%
Made in Italy founded in 1963 by her
father Mario producing contemporary
furniture for public spaces, offices and
homes designed by international designers.
Monica Pedrali began her career in the
company in the sales department. In the
nineties, with her brother Giuseppe, she
took over the company and inaugurated a
new productive era. She was entrusted the
project to increase foreign markets, which is
today distributed among over one hundred
countries. During these years plastic
materials, wood and upholstery joined the
metal productions, collaborations with
designers began, and the relationships
with international architects and press
contributed to the diffusion of the Pedrali
brand in the world.
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Publishing Director, H.O.M.E. Magazin

President, World Design Organization

Angelika Müller started her career in 1993
in fashion retailing in Munich at Ludwig
Beck department store. Followed by her
studies from 1996 to 2000, in “Business
Administration” at Munich University of
Applied Sciences. She is multilingual: she
speaks 5 languages, including German,
English, Spanish and French. After working
in London, Athens and Barcelona she
was Project manager for the TV and
Online departments at DoRo Film- und
Fernsehproduktions GmbH in 2001; from
August 2001 to March 2004, she was
Head of Advertising Marketing at ahead
media GmbH. From April to October 2004,
she was Advertising Marketing Germany
and Head of Development of Advertising
Marketing Austria at Premiere Fernsehen/
Sky AG. Today she is CEO and founder
of “Signature Places Services SPS GmbH”
and publishing Director at ahead media
Magazine portfolio H. O. M. E., flair & domus
German edition.

Luisa Bocchietto graduated in Architecture
at the Milan Poly in 1985. Since then,
with her own professional office she has
been working in Italy, as an Architect and
Designer, for public and private clients. She
has carried out local projects focused on
development, urban renewal, residential
construction, furniture design, projects
for exhibitions and international events,
in Italy and abroad. She is a lecturer in
numerous conferences and a member
of the jury in numerous Awards in the
world. She was President of ADI Industrial
Design Association in Italy, from 2008 to
2014. Since 2015 she has been a member
of the Board of directors of ICSID - the
International Council of Societies of
Industrial Design, which in 2017 changed
its name to WDO – the World Design
Organization. Actually she is the President
of WDO, that promotes industrial design
worldwide.

Claudia Banz

Curator Design, Kunstgewerbemuseum
Berlin
Claudia Banz is an art historian, exhibition
maker and author and currently curator of
design at the Kunstgewerbemuseum Berlin.
Previously, she was head of the Department
of Art and Design at the Museum of Arts
and Crafts in Hamburg. With exhibitions
like Fast Fashion. The Dark Side of
Fashion, Food Revolution 5.0. Design for
Tomorrow’s Society or Connecting Afro
Futures. Fashion x Hair x Design she focuses
on sustainability, resources, responsibility,
consumption and decolonial design. The
symposium Social Design. History. Practice.
Perspectives initiated by her debated this
discourse for the first time in Germany.
Banz sees arts and craft museums as well as
design museums with their rich collections
as an ideal platform to address socio-critical
issues and the challenges of shaping
our living environments. Her new series
“Design Lab” at the Kunstgewerbemuseum
presents current positions in the global
design discourse, most recently “Design For
Collaborative Cities By Desis Network / Ezio
Manzini”.

Marc Zehntner

Director, Vitra Design Museum
Born in Basel (Switzerland) Marc Zehntner
studied Business Administration and took
up his first position as an Executive Director
in 2000. Since then he has worked in
cultural institutions such as the Natural
History Museum Basel and has fulfilled
several lectureships, e.g. in marketing for
cultural institutions at the Basel University
of Applied Sciences and Arts. In 2009 he
joined the Vitra Design Museum and in
2011 took over the directorship as codirector. The Vitra Design Museum is run
as an independent and private non-profit
organization. Within the museum, he is
among others responsible for project
management, various exhibition projects,
finances and human resources.
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CEO, “Deutschland - Land der Ideen”

Board Member, ADI Italian Design
Association

Ute Elisabeth Weiland is the CEO of
“Deutschland – Land der Ideen”, an initiative
of the German Federal Government and
German industry to foster and promote
German ideas and innovations at home
and abroad. Previously she worked for the
Alfred Herrhausen Society, the international
forum of Deutsche Bank. She co-founded
the Erich Pommer Institute for Media Law
and Media Management at the University of
Potsdam and she worked for the Ministry of
Education in Saxony.
Ute published the book “Handmade
Urbanism” and the magazine “Co-designing
the City: Architecture and Informal
Intelligence” and several articles about
participatory models in city development.
Ute is a member of the GermanIsraeli Young Leaders Exchange of the
Bertelsmann Foundation, a member of
the Young Leaders Program of the Atlantik
Brücke and advisor of TEDx Berlin and the
impact hub in Accra/Ghana.

Marco Bonetto is one of the historical
brands of Italian design, Bonetto Design
with 60 years of experience and more than
1,200 products made in various industrial
sectors. One of the peculiarities of Bonetto
is his transversal design that leads him
to face design projects from the car to
home appliances, from coffee machines to
machine tools. A profound industrial knowhow that always makes its projects feasible
according to customer specifications
but always creating design innovation. In
a world that is changing rapidly, Marco
Bonetto studies the behaviors, lifestyles and
future users of products to create products
suited to different markets and cultures.
For many years he lends his collaboration
and that of his team to brands such as Audi,
Volkswagen, BMW, Same Deuthz, KingLong,
Foton, Yutong, Koizumi, Lamborghini, and
many others. For over 7 years, following the
design of the washing sector of Candy and
Hoover, creating a vast production, more
recently for the Candy brand, he creates
the book of “design guidelines Candy”
that outlines the identity of the product.
Finally he is professor at Accademia di Brera
Milano and a member of the executive
board of the ADI Italian Design Association.
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Director, Prato Festival of Circular Economy

CEO, German Design Council

After a BA in Economy and a MA in Arts
Management, Alessandro Colombo began
his career in the field of theatre production
and entertainment. In 2008 he started up
the Florence Campus of IED (Istituto Europe
di Design); he left the school after 10 years
and became the corporate Operations
Manager of IED ground and director of IED
Asia Pacific. Alessandro is now the artistic
director of Recò, a circular economy festival
which takes place in Prato and an advisor
for companies and institutions which
operate in the field of education for creative
industries.

Andrej Kupetz (*1968) has been CEO of
the German Design Council in Frankfurt/
Main since 1999. He studied industrial
design, philosophy and marketing in
Berlin, London and Paris. In 1997, after
various positions in design management
and university liaison, Andrej Kupetz
joined German Railways (Deutsche Bahn
AG) where he was responsible for brand
management in the DB Group and for
the implementation of various branding
projects. Kupetz is member of the advisory
board of the Design Management
Institute Boston. Since 2011 Kupetz has
been a member of the higher education
council of the Hochschule für Gestaltung
Offenbach/Main. That same year the
European Commission appointed him to
the European Design Leadership Board. In
2016 the Creative Industries federation (GB)
appointed him to the international advisory
council. Andrej Kupetz is married and has
three sons.
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Publicist, Researcher, Curator; Director,
Goodbrands Institute for automotive
culture; Professor, Technische Hochschule
Köln
Paolo Tumminelli is the founder and
director of the Goodbrands Institute for
automotive culture in Cologne. Tumminelli
warmed up by studying architecture in
Milan, sped into design, slid into marketing,
rushed through strategic brand consulting
and landed as full professor for design
concepts at the Faculty of Cultural
Sciences at Cologne University of Applied
Sciences. In his generalist approach, he
sees design under the perspective of a
global consumption culture. The focus of
his research is on automobility. On these
issues Prof. Tumminelli provides advice to
entrepreneurs and corporate executives.
Besides he was—and still is—a publicist,
author, speaker, curator and moderator or,
to put it another way: a cultural entertainer.
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Italian President, Villa Vigoni
Ambassador Michele Valensise joined the
diplomatic service in 1975. He served at the
Embassies in Brasilia and Bonn. From 1984
to 1987, during the Lebanese civil war, he
was deputy head of mission at the Italian
Embassy in Beirut. Back in Rome Valensise
served as the chief of the Undersecretary
and the Minister for Foreign Affairs and
led the press service also as spokesman of
the Minister. He then moved to Brussels,
on the mission to the European Union. In
1997 he was the first Italian Ambassador to
Bosnia-Herzegovina, after his international
recognition. Ambassador to Brazil (20042009) and to Germany (2009-2012), he
was Secretary-General of the Farnesina till
2016. He is Vice President of Astaldi s.p.a.
and member of the board of Tim. Since
2017 he is President of the German-Italian
center Villa Vigoni and editorialist of the
newspaper La Stampa.
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Dario France

Minister of State, German Federal Foreign
Office

Italian Minister of Cultural Heritage and
Activities (invited)

Michelle Müntefering, born in 1980, has
been Minister of State at the Federal
Foreign Office since 14 March 2018.
She has been a member of the German
Bundestag since 2013, directly elected in
her constituency Herne/Bochum II. After
her studies of Journalism with a focus on
Economics (B.A.) she worked as a freelance
journalist and as a research assistant at
the German Bundestag. During the 18th
legislative period Mrs. Müntefering was
member of the Committee on Foreign
Affairs and rapporteur for Turkey and the
Middle East in the Committee. She was the
SPD parliamentary group’s spokesperson
for Cultural and Education Policy Abroad
and chairwoman of the German-Turkish
Parliamentary Friendship Group of the
German Bundestag. Among other things
Mrs. Müntefering is member of the Board
of Trustees of the German Federal Cultural
Foundation, member of the Supervisory
Board of the Humboldt Forum Kultur
GmbH, and member of the Broadcasting
Board of the Deutsche Welle.

Dario Franceschini (born 19 October 1958)
is an Italian lawyer, writer, and politician.
He was a prominent member of the
Italian People’s Party (PPI), of the Daisy
(Democracy is Freedom) and the first
Deputy Secretary of the Democratic Party.
Following the resignation of Walter Veltroni
on 21 February 2009 the Constituent
Assembly of the Democratic Party elected
him the new Secretary. On 25 October
2009, he lost the leadership election to Pier
Luigi Bersani, and subsequently accepted
his offer to become the party’s Leader in
the Chamber of Deputies. He was Minister
for Relations with Parliament from 2013 to
2014, and Minister of Cultural Heritage and
Activities and Tourism from 2014 to 2018.
In February 2018 he became the longestserving cultural heritage minister in the
history of the Italian Republic. Also, in 2018
he ceased his activity as Minister until he
returns to the role of the Minister of Cultural
Heritage and Activities and Tourism starting
from 5 September 2019.
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President, Camera Nazionale della Moda
Italiana
A prominent figure in the world of
international fashion, Carlo Capasa is
Chairman of Camera Nazionale della
Moda Italiana. Appointed a director of the
Association for the first time in 2010 and
elected its president in 2015 to orchestrate
a relaunching of the Association, Capasa
has given it a strategic vision focusing on
four pillars: sustainability, digitalization,
new brands and storytelling. Under Carlo
Capasa’s guidance, CNMI has become the
leading exponent of sustainability amongst
fashion industry associations. Carlo Capasa
also launched the first “International
Roundtable on Sustainability” addressing
fashion business CSR managers all over the
world. He opened the first two editions of
the “Green Carpet Fashion Awards Italia”
(produced in collaboration with Livia Firth),
the first “Crafting the Future”, a summit
organized by CNMI together with Bain
Company and The Business of Fashion,
and two exhibitions: “Crafting the Future
of Fashion, stories of Craftsmanship and
Innovation”, curated by Franca Sozzani, and
“Italiana. Italy seen by Fashion. 1971-2001”,
curated by Maria Luisa Frisa and Stefano
Tonchi. Carlo Capasa was CEO at Costume
National, the fashion house he founded
in 1986 with his brother Ennio Capasa, till
March 2016, when the company was sold
to the Japanese group Sequedege.

Courtesy
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Editor-in-chief, Vogue Germany, and
President, Fashion Council Germany
Christiane Arp has been at the helm of
VOGUE Germany as editor-in-chief since
March 2003 and has rejuvenated the
brand’s relevance to international fashion.
Alongside her role as editor-in-chief, she
has a personal hand as a stylist in many
international fashion shoots. At the moment
she is preparing an exhibit about 40 years of
VOGUE Germany at the Museum Villa Stuck
in Munich. While raising the global profile
of German VOGUE, Arp has pursued a
range of initiatives to promote Germany as
a center of fashion. In 2011 she established
the VOGUE Salon showcasing up-andcoming German designers during Berlin
Fashion Week. Furthermore, she is president
and founding member of the Fashion
Council Germany. Christiane Arp studied
fashion design at the Hamburg University of
Design.
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Co-Founder, Fashion Revolution
Orsola de Castro is an internationally
recognised opinion leader in sustainable
fashion. Her career started as a designer
with the pioneering upcycling label From
Somewhere, which she launched in 1997
until 2014. Her designer collaborations
include collections for Jigsaw, Tesco,
Speedo, and 4 best selling capsule
collections for Topshop from 2012 to
2014. In 2006, she co-founded the British
Fashion Council initiative Estethica at
London Fashion Week, which she curated
until 2014. In 2013, with Carry Somers,
she founded Fashion Revolution, a global
campaign with participation in over 100
countries around the world. Orsola is a
regular key note speaker and mentor,
Associate Lecturer at UAL, as well as Central
Saint Martins Visiting Fellow.

Founder and CEO of JULIA LEIFERT,
Fashion Council Germany
Born and raised in the south of Germany
the fashion designer Julia Leifert studied
law and fashion management at the
Lake of Konstanz and Berlin, Germany.
Because of her love of nature and the
environment she launched her brand
JULIA LEIFERT in 2015. At that time one
of the very first luxury fashion brands in
Germany with a holistic sustainable DNA.
Her vision since is to revolutionize the
fashion industry. She wants to show that
sustainability and fashion design belong
together as a matter of course in our future
fashion industry by creating long-lasting
designs, using environmentally and animal
friendly high quality organic materials
only, and manufacturing locally and fair
by supporting small manufactories and
regional artisans. Showing her collection
twice a year during Fashion Week Berlin
and Paris she won in 2017 the Mentoring
Award in Sustainability of Fashion Council
Germany in cooperation with the Senate of
Economics in Berlin.
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Magdalena Schaffrin
Director of Academic Programmes,
Accademia Costume & Moda

Founder of Greenshowroom, Fashion
Council Germany
Magdalena Schaffrin is the CEO and
Co-Founder of Kaleidoscope, a creative
agency based in Berlin. Kaleidoscope is
working with fashion and sustainability
in the fields of strategic consulting,
concept development, creative and
content direction. In 2016 she developed
the coffee-table book “Fashion Made
Fair” together with Ellen Köhrer, which
gives an overview on the most important
contemporary brands and experts from the
different fields in sustainability in fashion.
She co-founded the Greenshowroom in
2009, a fashion trade fair for sustainable
high fashion, today known as Neonyt, the
global hub for fashion, sustainability and
innovation. She is the creative director of
Neonyt and responsible for the Neonyt
Fashion Show.

Barbara Trebitsch is a fashion designer
and researcher, Director of Academic
Programmes at Accademia Costume &
Moda. She has served as Senior Head
of Academic Partnerships at Domus
Academy and Naba and Chief Academic
Officer at Global Art and Design Academy
(GADA) in East China Normal University.
She has headed the Fashion School
at Domus Academy for 16 years. Her
activity as a designer has been centered
upon consultancy for various brands
and culminated in the design of her own
collection, which proposed a different
approach to seasonality. She has been
appointed as President of the Study
Commission for the identification of
Policies for the protection, conservation,
valorization and fruition of Italian Fashion
as Cultural Heritage established by
MIBAC (Ministry of Culture), she has been
ambassador of Italian Design appointed by
Farnesina and La Triennale di Milano. She is
also part of the ARTS THREAD’s Education
Board and participates in the Expert
Commission of MAM-Maestro d’Arte e
Mestiere, (Fondazione Cologni dei Mestieri
d’Arte), she has been member of the board
of Piattaforma Sistema Formativo Moda and
of the Academic Council of Ixel Moda. She
is part of the Fashion Colloquia Series that
involves several educational institutions
worldwide and is a visiting lecturer and jury
member across different institutions and
events related to the fashion industry. She
has chaired the jury of many shows and
international competitions as well as being
a guest lecturer at institutions worldwide.
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International Relations Chief Officer,
Triennale Milano
Marco Sammicheli joined the international
relations office of Triennale di Milano
in 2018 to coordinate the international
participations of XXII Exposition “Broken
Nature. Design takes on human survival”.
He has held planning, editorial and
curatorial roles for multiple reputable
institutions of culture, design and media,
including the Museo del Novecento, Assab
One and Rizzoli – Corriere della Sera in
Milano, Fondazione Cirulli in Bologna,
Italian Institute of Culture in Copenhagen
among others. He studied Science of
Communication at the University of Siena,
History of Design at Bauhaus Universität of
Weimar, and after he earned a doctorate in
Design and Technology for cultural heritage
from Pontificia Universidad Catòlica de
Chile and Politecnico di Milano, where
for the past six years he has been Design
Narrative lecturer at the School of Design.
He has published widely, including for Zero,
Il Sole 24 Ore and Wallpaper* - where he is
now the Milan editor. Among his books and
essays there are Being Zaha Hadid (RCS,
2010), Munari politecnico (Nomos Edizioni,
2015), Disegnare il sacro (Rubbettino,
2016 – acquired by the Musei Vaticani in
the permanent collection), The design city
(Forma Edizioni, 2019).
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Director General, Altagamma
General Manager and Member of the
Executive Team of Fondazione Altagamma,
where she oversees all the activities
reporting to the Board and President
Andrea Illy. In her professional path
Stefania held top-management roles in
Business Communication, Corporate
Social Responsibility and Reputational
Crisis Management for Italian and
multinational Companies. She started in
Burson-Marsteller, a WWP group global
consultancy firm, then Viacom/MTV
Networks Group, following Corporate
Director for Il Sole24Ore Group and
Public Affair Director at Coca Cola HBC.
Before joining Altagamma, she was
Communication and Talent Director for
Discovery Network.

Barbara Gessler
Joseph Grima

Head of Unit, Education, Audiovisual
and Culture Executive Agency, European
Commission
Director, Museo del Design Italiano,
Triennale Milano
Joseph Grima is an architect, curator and
writer, he is Artistic Director of Museo
del Design Italiano and Chief Curator for
Design, Fashion, Crafts at Triennale Milano.
Since 2017, he has been the Creative
Director of Design Academy Eindhoven. In
2014, he was appointed Artistic Director of
Matera European Capital of Culture 2019.
He is a founder and partner at Space Caviar,
an architecture and research practice
operating at the intersection of design,
technology, critical theory and the public
realm. The studio produces built work,
publications, exhibitions and films that have
been presented at the Venice Biennale of
Architecture, Vitra Design Museum, the
Victoria & Albert Museum, the Metropolitan
Museum of Art and the Barbican, among
others.

Born in Belgium with German nationality,
she lived and studied in Konstanz, Paris,
Buenos Aires and later Bruges. She worked
in the European Parliament before joining
the European Commission in 1994.
Started in the Directorate General’s Unit
for Audiovisual Policy, and changed to
Environment in 1996. From 1998 until 2003
she worked at the representation of the
European Commission in Berlin. During
her year of personal leave 2003-2004,
she advised the umbrella organisation of
German cultural organisations Deutscher
Kulturrat on European affairs. Until
2009, she was Head of the Regional
Representation of the Commission in Bonn.
She returned to Brussels as Head of the
Press Unit of the European Economic and
Social Committee until mid-2011.
Until 2016, she ran the Culture Unit at
the Education, Audiovisual and Culture
Executive Agency which implements the
EU’s funding programmes in these areas.
Since 2017 she is responsible for the
Creative Europe culture sub-programme at
Directorate General Education, Youth, Sport
and Culture.
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Deputy Director General/Principal Director
for Promotion of Italian Language and
Culture, Italian Ministry of Foreign Affairs
and International Cooperation
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Director, EU National Institutes for Culture
Gitte Zschoch is the Director of EUNIC
Global, the network of European Union
National Institutes for Culture, based at the
network’s secretariat in Brussels. She was
previously the founding director of the
Goethe-Institut in Kinshasa (Democratic
Republic of the Congo) where she
conceptualized and delivered countrywide and transnational cultural relations
projects. Prior to this Gitte worked in
different capacities for the Goethe-Institut
in Seoul, Tokyo, Johannesburg, and in
the Munich main office, where she was
Head of Internal Communications and
Deputy Head of Communications. She
holds a B.A. in Comparative Literature
from Ludwig-Maximilians-Universität in
Munich, Germany, and earned an M.A.
in Modern Korean Literature from Seoul
National University in Seoul, South Korea.
Before joining Germany’s cultural relations
institute, she worked as a freelance writer
and organized visual arts and literature
events in Seoul.

• Born in Torino (Italy) in 1963
• Political Science Degree, University of
Torino, 1987
• Started his diplomatic career in 1989,
worked in the field of development
cooperation until 1991
• Second Secretary at the Italian Embassy in
Maputo, Mozambique, 1991-1994.
• First secretary at the Political and Cultural
Office in the Italian Embassy in Madrid,
1995-1999
• 1999: Diplomatic Counsellor to the
Minister of Education
• 1999-2001: Head of the Multilateral Office
of DG for Development Cooperation
• 2002-2006: Deputy Head of Mission in
Warsaw
• 2006-2010: first Counsellor at the Italian
Permanent Delegation to the UN in Geneva
(representing Italy at the Human Rights
Council)
• Deputy Central Director for the United
Nations and Human Rights at the Ministry of
Foreign Affairs until July 2012
• 2012-2016: Ambassador of Italy in
Mozambique
• Currently, Central Director for Cultural and
Language Promotion, Ministry of Foreign
Affairs and International Cooperation
• Also, President of EUNIC (European Union
National Institutes for Culture) June2019 June 2020
• Wrote articles on foreign policy matters,
especially on Human Rights; Lecturer
at several seminars and conferences on
International cultural relations
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Director, Goethe-Institut Mailand

Director, Palazzo Ducale Genova

• Born: 17.05.1964 Schwedt/Oder
• Study: Humboldt-Universität zu Berlin,
library science
• Working experiences: after 1991 lecturer
at the Fachschule für Bibliothekare und
Buchhändler, Leipzig
• Assistent for public relations at the city
council, mayor of Leipzig
• Since 1998 at the Goethe-Institut
(Moscow, Rome, Minsk, Zagreb, Milan)

Serena Bertolucci, graduated at Genoa
University and PhD at Milan University,
is an art historian with a considerable
experience in Conservation, Valorisation
and Management of Cultural Heritage
and in Language and Codes for cultural
Mediation. Chosen in the first call of cultural
manager of Italian Culture Ministry in 2014,
from 2015 to 2018 she has been director of
the Royal Palace in Genova and of the 11
national museums in Liguria; in 2018 she
achieved the higher percentage of growing
audiences in Italy with conservation,
restoration, exhibit design and reopening
projects. Her project of requalification of
a disadvantaged part of the old town of
Genoa through cultural actions has been
studied and awarded. From 2019 she is
director of the cultural Foundation Palazzo
Ducale in Genoa with more than 500
cultural events every year.

FOLLOW US ON

I

Via Giulio Vigoni, 1 I I - 22017 Loveno di Menaggio (CO) I www.villavigoni.eu

